Campaign Relationship Manager – Community Education & Resource Development
FLSA:     Exempt __X__   Non-exempt _____        Full-time _____   Part-time __X___


	
	Mission: make measurable improvements in the lives of the people in our community
Position Mission
The Campaign Relationship Manager, under the direction of the VP for Community Education & Resource Development, will work to generate, grow and sustain corporate relationships and donor/volunteer personal relationships that will increase the resource base of the organization required to accomplish its mission...to measurably improve the lives of people in our community. 
Campaign Relationship Managers will work with others on staff to understand and consistently communicate United Way community goals to the public; they will be able to articulate progress and positive outcomes achieved as a result of our work and that of our human service partners, and otherwise help to educate, engage, and inspire donors, potential donors, and volunteers. This is a part time position, working 3 days per week. 
Key Accountabilities
Responsibilities: 
Focus on implementing important campaign relationship strategies. To ensure the meeting of campaign revenue goals, the Campaign Relationship Manager will:
· Assist in the preparation of overall campaign strategies and approaches
· Lead or co-lead in a specific planning element of campaign, such as LE recruitment and/or training, Coordinator Training, Awards and Recognition, Corporate Visits, etc. 
· Develop a positive personal relationship with the campaign coordinators, key donors, and key executives in one’s assigned accounts; know their interests and priorities; document this knowledge for easy access and future institutional use
· Based on research about assigned accounts, and on the relationships referenced above, set aggressive campaign goals and be successful in moving toward them

· Train and steward Loaned Executives to assist in preparing successful campaigns using “best practices” in one’s assigned accounts
· Know and effectively communicate United Way’s community goals, and positive achievements related to those goals; demonstrate how donations are making a difference
· Make professional presentations to companies, Rotary meetings, etc., and/or assist others in making successful presentations 

· Be aware of activities and industry trends that may impact accounts, and maintain accurate ongoing campaign projections based on this data
· Follow up on initial contacts; make regular visits and develop communication patterns to develop a deep understanding of account culture, priorities, and donors interests 

· Establish long-term, ongoing repeat relationship strategies
Other roles:
· Work closely with Marketing department, Community Impact staff, Finance, and others within United Way
· Steward key volunteers

· Identify future customer needs
· Resolve problems of assigned accounts 

· Determine customer satisfaction with services 

· Maintain and incorporate in your work an up-to-date knowledge of newly developing competitive / similar, and/or “best” practices

To ensure smooth fiscal operation and to manage assigned budgets in a timely and effective manner, perform fiscal responsibilities as needed;
· Develop & project short and long range budgets on assigned projects

· Monitor and work within established budgets 
· Provide accurate project revenue forecasting for budget planning
· Ensure proper accounting of all pledges/gifts from assigned accounts
Fully participate as an integral part of the United Way team by promoting a positive organization image, teamwork and attainment of goals;    

· Develop and maintain communications in a cooperative and professional manner with all levels of staff and customers. 

· Communicate openly, honestly and constructively and respect confidential information; help the organization make good decisions by giving your insights and expressing your concerns. 
The above statements are intended to describe the general nature and level of work ; They are not intended to be an extensive list of all duties, responsibilities and skills required.
Independence of Action & Decision-Making

Receives general direction from VP for Community Education & Resource Development.  Expected to fully participate in processes to identify department and organization priorities, develop plans, and initiate action within boundaries of strategic direction and goals.  Independent action out in the community and with accounts is inherent in the job, so knowledge of strategic, policy, and messaging boundaries is especially important.
Qualifications
Knowledge, Education and Experience
BA/BS degree in Business/Marketing and Communication or related field or equivalent experience.
Windows 98 and above

MSOffice – Word, Excel, Access, Outlook, etc.
Internet / Web

Job Skills and Demonstrated Abilities 

Well developed relationship management, customer relations, listening, and communication skills
Strong presentation skills / 2+ years

Demonstrates effective negotiation techniques 
Team-oriented person with strong interpersonal skills

Excellent oral and writing skills

Personal Attributes
Is committed to contributing to the community.

Projects a poised and professional image.

Is well organized, flexible and receptive to change; comfortable with ambiguity
Able to multi-task and work on several issues simultaneously without being overly stressed

Pays attention to detail, accuracy and quality.

Possesses a customer service orientation (listens, learns).

Community organization experience is preferred, and positive relationships already developed in the Pierce County community are desirable.

The selected candidate is expected to participate constructively in the major events of United Way of Pierce County. 

  -Community Celebration – this is an evening event

  -Day of Caring

  -UWPC Annual Auction

  -UWPC Annual Board Meeting

  -Loaned Executive Welcome Picnic

  -Loaned Executive Thank You event
  -Varsity Letter in Community Service Reception

  -RSVP Recognition event
 - Team building activities

Staff are welcome to attend monthly board meetings if they wish

Metrics by which this position is measured in the evaluation process (relative to the number and size of your assigned accounts) include:
· The number of personal relationships with company coordinators, company executives, and loyal donors you have developed and documented in our system, including their special interests

· The documented number of volunteers, Impact Team recruits, issue champions, etc., you help to bring to our efforts based on your knowledge about people in your accounts
· The documented number of campaigns you turn into “yes” that were originally “maybe” or “no”, and/or that you move closer to actual “best practice” campaigns (form an internal campaign team to assist coordinator, hold events, allow speakers, find internal company speaker, etc.)

· The documented number of corporate visits you make to accounts with key volunteers, and document in our system
· The documented number of actual presentations in your accounts that you, your assigned Loaned Executive(s), our human service partners, or company employees make (the more the better)

· The documented number of accounts in which you are able to move from one single coordinator to a small employee team working on the campaign

· The number and percent of your accounts that grew (mathematically taking into account mitigating factors that might influence growth)

· The accuracy of your final “moving” projections, which are critical to keep updated and accurate as we begin to determine our annual budget near the end of the year

· The documented number of people from your accounts that attend key United Way events such as the Community Celebration (other events to be specified in consultation with VP)

· The number of evaluations turned in by company coordinators (feedback from our customers; annual; team must develop and carry out process)

· The documented number of accounts that you help move to “Premier Partner” status (CE & RD team will lead in the development of this standard with full UWPC participation, including board of directors)

· The number of Impact Team meetings which you attend, in which you participate in dialogue, and from which you report United Way goal-related  information (you may participate with your team in developing a standard report form)

· Your demonstrated ability to work well with other staff throughout the organization, involving them in constructive ways in your work, and helping them in constructive ways with their work

· Your willingness and ability to openly and helpfully and diplomatically participate in discussions around departmental and organizational strategy, creative ideas, innovative approaches, etc.


GIVE. ADVOCATE. VOLUNTEER. LIVE UNITED ™

